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ENDING THE DEMAND FOR SEX TRAFFICKING
This edition of Equipped for Prevention is devoted to an exploration of 
efforts to “End the Demand” for Sex Trafficking. Before we get into a 
description of those projects, let’s define “sex trafficking” and “end the 
demand.”
Sex trafficking is the recruitment, transfer, harboring, or receipt of persons 
by threats or use of force or other means of coercion, abduction, fraud or 
deception for the purpose of sexual exploitation. If the victim is a child there 
is no requirement to find fraud or deception.
Ending the Demand recognizes that it is the demand for sexual exploitation 
that promotes trafficking. The buyer is both the demand creator and part of 
the trafficking chain and he/she inflicts substantial harm on the trafficking 
victim.
In 1999, Sweden created a model that seeks to end the demand through a 
multi-pronged approach designed to curtail demand. The Swedish Model

1. Prosecuted buyers and traffickers. Realizing that supply was only part 
of the problem, Sweden determined that equal importance should be 
given to the demand which was created by Swedish men whose buying 
of women’s and children’s bodies made trafficking profitable.

2. Eliminated penalties against prostituted people. Sweden recognized 
that women and children are victims of sex trafficking, not the 
creators.

3. Funded services. When trafficked people are recognized as victims, it 
holds true that they will need services to overcome chemical 
dependency, joblessness, educational deficits, and psychological 
setbacks caused by sexual exploitation.

4. Initiated an intensive public education campaign against the demand 
for trafficking.

The Swedish Model resulted in the decline of sex trafficking. The danger of 
prosecution along with diminished demand made Sweden unfriendly territory 
for traffickers. 
In the United States, thirty four states have enacted Safe Harbor laws in an 
effort to apply the Swedish Model to trafficked children. Safe Harbor 
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recognizes that children are victims of traffickers and buyers. In the past 
these children were prosecuted as criminals which traumatized them further 
and prevented them from seeking assistance.
Under Safe Harbor children receive legal protection and service. Ending the 
demand is encouraged through arrest and prosecution of sellers and buyers, 
along with education of boys and men about the consequences and harm 
caused by commercial sexual exploitation.
RECOGNIZING AND REPORTING TRAFFICKING ALONG THE INTERSTATE 
HIGHWAY SYSTEM
Two separate programs recognize the impact that truckers and other 
interstate travelers can have by recognizing the signs of domestic sex 
trafficking.
Truckers Against Trafficking (TAT), an organization started in 2009, 
understands that truckers are often the eyes and ears of our nation’s 
highways and they can be an invaluable tool in recognizing and reporting 
signs of trafficking they encounter in their travels. TAT offers training to 
individual truckers, members of the trucking industry, travel plazas and 
other travelers. They partner with law enforcement and government 
agencies to elevate enforcement of sex trafficking violations, and they 
encourage their industry partners to devote their resources to projects 
designed to end the demand.
The I-94 Project, started by a group of concerned community members in 
Kenosha, Wisconsin, is an effort to raise awareness along the I-94 corridor 
between Chicago and the North Dakota oil fields. Billboards, pamphlets and 
community events have been utilized to educate the public about what can 
be done to curb sex trafficking. Information placed in strategic locations also 
provides contacts for victims seeking rescue.
A CALL TO MEN, THE MANY FACES OF MANHOOD, NATIONAL CONFERENCE 
- September 14-15, Bloomington, MN
A CALL TO MEN’s 2017 National Conference will explore the Many Faces of 
Manhood. Through keynotes, roundtable discussions and interactive breakout 
sessions, attendees will learn how the collective socialization of men creates 
a fertile ground for violence and discrimination against women and girls. 
Those same notions of sexism and inequality hold men hostage to the rigid 
norms of manhood.
The conference will examine healthy, respectful manhood in athletics, 
education, incarceration, fatherhood, and faith communities. As men are 
empowered to be their authentic selves, we will collectively create a world 
where all men and boys are loving and respectful and all women and girls are 
valued and safe. For more information about speakers and registration visit 
the A Call to Men website.
DON'T BUY IT PROJECT - AN ONLINE CURRICULUM FOR MEN AND BOYS
In August, Men as Peacemakers is launching a new curriculum and PR 
materials designed to create awareness of the harm caused by commercial 
sex trafficking. The ultimate goal is to decrease the demand for commercial 
sex by shifting attitudes and norms. 
Men as Peacemakers states that “we need communities to rally around clear 
messages that “degrading people and utilizing them as sexual objects is 
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harmful and unacceptable. We need men who have never purchased people 
who are prostituted to talk with other men and boys in their community. We 
need community groups to actively work to reduce the normalization of 
commercial sexual exploitation in their communities.” It’s time for 
communities to rally around clear messages and resources: Don’t Buy It: 
People are More Than Products: Men Are More Than Consumers.”
The website currently has a toolkit of posters, handouts, and PSAs designed 
to increase awareness of what creates a demand for sex trafficking. The 
online curriculum which is scheduled to be available in August is free and 
available to anyone who would like to be part of a groundbreaking effort to 
end the demand for sex trafficking. If you are interested in learning more 
about this project, please contact Ginny Rudloff at Cherish All Children, 
vrudloff@cherishchildren.org.
THE SUPER BOWL - HOW CAN COMMUNITIES USE THIS OPPORTUNITY TO 
RAISE AN AWARENESS OF THE DEMAND FOR SEX TRAFFICKING
Every year as the Super Bowl approaches, host communities begin to explore 
what can be done to discourage sex trafficking in their city. The Polaris 
Project and researchers at the University of Minnesota say that while there is 
an uptick in sex ads during the Super Bowl, it is similar to spikes that occur 
during other big sporting events. Even though it is a small, temporary uptick 
it is a good opportunity for public awareness.
This year, Minnesota leaders are hoping to leverage the widespread attention 
given the Super Bowl to crack down on sex trafficking, provide more 
emergency shelter beds and increase street outreach. Bus drivers, hotel 
workers, and all Super Bowl volunteers will receive training on how to 
identify sex trafficking.
This coalition of government and community leaders will be sponsoring 
billboards and increasing statewide law enforcement stings. In August they 
will promote the new Don’t Buy It Project curriculum for men and boys and 
will launch a campaign called “I’m Priceless” aimed at preventing youth from 
being trafficked.
Minnesota’s law enforcement agencies will coordinate targeted stings 
starting 10 days before the Super Bowl and through the game. In preparation 
for the Super Bowl, law enforcement agencies throughout the state are 
launching a program to communicate sex trafficking information statewide. 
They have been shifting resources to go after sex buyers and traffickers for 
several years and expect to continue in that direction even after the Super 
Bowl. Some nonprofit agencies are also launching public awareness 
campaigns and rescue efforts.
WHAT IS YOUR COMMUNITY DOING TO END THE DEMAND?
These are just a few projects aimed at stopping buyers and traffickers from 
exploiting children. Many churches are viewing the documentary, “The Mask 
You Live In” to understand how our words and actions create a definition of 
masculinity that masks feelings and promotes a false understanding of being 
a man. This false masculinity encourages boys to disconnect from their 
emotions, devalue authentic friendships, objectify and degrade women, and 
resolve conflicts through violence.
What is your community doing to End the Demand? Programs that offer 
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education on the signs of trafficking or the attitudes which encourage 
trafficking, along with efforts to increase law enforcement arrests and 
prosecution of buyers and sellers are good examples of those activities.
Maybe you are advocating for laws which protect victims and increase the 
penalties for buyers and sellers. Please share your ideas and projects with 
Cherish All Children so we can share them throughout our network. Ending 
the Demand is a critical element of prevention.

| Cherish All Children | PO Box 583772 | Minneapolis, MN 55458 | 
www.cherishallchildren.org
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